
 
 

IN THE UNITED STATES BANKRUPTCY COURT 
FOR THE DISTRICT OF DELAWARE 

 
In re: 
 
INVIVO THERAPEUTICS CORPORATION, 
et al.,1 

  Debtors.  
 

) 
) 
) 
) 
) 
) 
) 

 
Chapter 11 
 
Case No. 24-10137 (MFW) 
 
(Jointly Administered) 
 

 
 

AFFIDAVIT OF PUBLICATION OF THE NOTICE OF ENTRY OF BAR  
DATE ORDER FOR FILING CLAIMS AND INTERESTS AGAINST  

THE DEBTORS IN THE NEW YORK TIMES 
 

This Affidavit of Publication includes the sworn statements verifying that the Notice of 
Entry of Bar Date Order for Filing Claims and Interests Against the Debtors was Published and 
Incorporated by reference herein as follows: 

 
1. In The New York Times on April 1, 2024, attached hereto as Exhibit A. 

 

 
1 The Debtors in these chapter 11 cases, along with the last four digits of each Debtor’s federal tax identification 
number, are: InVivo Therapeutics Corporation (6670) and InVivo Therapeutics Holdings Corp. (8166).  The 
Debtors’ mailing address is 1500 District Avenue, Burlington, MA 01803. 
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Exhibit A 
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620 8th Avenue 
New York, NY 10018 
nytimes.com 

PROOF OF PUBLICATION 

I, Larnyce Tabron, in my capacity as a Principal Clerk of the Publisher 
of The New York Times, a daily newspaper of general circulation 
printed and published in the City, County, and State of New York, 
hereby certify that the advertisement annexed hereto was published in 
the editions of The New York Times on the following date or dates, to 
wit on. 

April 1, 2024

4/1/2024, NY & NATL, pg B3

Digitally signed 
by John McGill 
Date: 2024.04.01 
11:48:08 -04'00'
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TECHNOLOGY | CYBERSECURITY

To use the A.I. software, wearers just
say, “Hey, Meta,” followed by a prompt,
such as “Look and tell me what kind of
dog this is.” The A.I. then responds in a
computer-generated voice that plays
through the glasses’ tiny speakers.
The concept of the A.I. software is so
novel and quirky that when we — Brian
X. Chen, a tech columnist who reviewed
the Ray-Bans last year, and Mike Isaac,
who covers Meta and wears the smart
glasses to produce a cooking show —
heard about it, we were dying to try it.
Meta gave us early access to the up-
date, and we took the technology for a
spin over the last few weeks.
We wore the glasses to the zoo, grocery
stores and a museum while grilling the
A.I. with questions and requests.

The upshot: We were simultaneously
entertained by the virtual assistant’s
goof-ups — for example, mistaking a
monkey for a giraffe — and impressed
when it carried out useful tasks like
determining that a pack of cookies was
gluten-free.
A Meta spokesman said that because
the technology was still new, the artifi-
cial intelligence wouldn’t always get
things right, and that feedback would
improve the glasses over time.
Meta’s software also created transcripts
of our questions and the A.I.’s respons-
es, which we captured in screenshots.
Here are the highlights from our month
of coexisting with Meta’s assistant.

Pets
BRIAN: Naturally, the very first thing I
had to try Meta’s A.I. on was my corgi,
Max. I looked at the plump pooch and
asked, “Hey, Meta, what am I looking
at?”
“A cute Corgi dog sitting on the ground
with its tongue out,” the assistant said.
Correct, especially the part about being
cute.
MIKE: Meta’s A.I. correctly recognized
my dog, Bruna, as a “black and brown
Bernese Mountain dog.” I half expected
the A.I. software to think she was a
bear, the animal that she is most consis-
tently mistaken for by neighbors.

Zoo Animals
BRIAN: After the A.I. correctly identi-
fied my dog, the logical next step was
to try it on zoo animals. So I recently
paid a visit to the Oakland Zoo in Oak-
land, Calif., where, for two hours, I
gazed at about a dozen animals, includ-
ing parrots, tortoises, monkeys and
zebras. I said: “Hey, Meta, look and tell
me what kind of animal that is.”

The A.I. was wrong the vast majority
of the time, in part because many ani-
mals were caged off and farther away.
It mistook a primate for a giraffe, a
duck for a turtle and a meerkat for a
giant panda, among other mix-ups. On
the other hand, I was impressed when
the A.I. correctly identified a species of
parrot known as the blue-and-gold
macaw, as well as zebras.

The strangest part of this experiment
was speaking to an A.I. assistant
around children and their parents. They
pretended not to listen to the only solo
adult at the park as I seemingly mut-
tered to myself.

Monuments and Museums
MIKE: The new software’s ability to
recognize landmarks and monuments
seemed to be clicking. Looking down a
block in downtown San Francisco at a
towering dome, Meta’s A.I. correctly
responded, “City Hall.” That’s a neat
trick and perhaps helpful if you’re a
tourist.

Other times were hit or miss. As I
drove home from the city to my house
in Oakland, I asked Meta what bridge I
was on while looking out the window in
front of me (both hands on the wheel, of
course). The first response was the
Golden Gate Bridge, which was wrong.
On the second try, it figured out I was
on the Bay Bridge, which made me
wonder if it just needed a clearer shot
of the newer portion’s tall, white sus-
pension poles to be right.
BRIAN: I visited San Francisco’s Mu-
seum of Modern Art to check if Meta’s
A.I. could do the job of a tour guide.
After snapping photos of about two
dozen paintings and asking the assist-
ant to tell me about the piece of art I
was looking at, the A.I. could describe
the imagery and what media was used
to compose the art — which would be
nice for an art history student — but it
couldn’t identify the artist or title. (A
Meta spokesman said another software
update it released after my museum

visit improved this ability.)
After the update, I tried looking at

images on my computer screen of more
famous works of art, including the
Mona Lisa, and the A.I. correctly identi-
fied those.

Languages
BRIAN: At a Chinese restaurant, I
pointed at a menu item written in Chi-
nese and asked Meta to translate it into
English, but the A.I. said it currently
only supported English, Spanish, Ital-
ian, French and German. (I was sur-
prised, because Mark Zuckerberg
learned Mandarin.)
MIKE: It did a pretty good job translat-
ing a book title into German from Eng-
lish.

Bottom Line
Meta’s A.I.-powered glasses offer an intriguing glimpse into a future that feels
distant. The flaws underscore the limitations and challenges in designing this type
of product. The glasses could probably do better at identifying zoo animals and
fruit, for instance, if the camera had a higher resolution — but a nicer lens would
add bulk. And no matter where we were, it was awkward to speak to a virtual as-
sistant in public. It’s unclear if that ever will feel normal.

But when it worked, it worked well and we had fun — and the fact that Meta’s
A.I. can do things like translate languages and identify landmarks through a pair of
hip-looking glasses shows how far the tech has come.

With Big A.I. Update,
Meta Glasses Level Up
FROM FIRST BUSINESS PAGE

BRIAN X. CHEN/THE NEW YORK TIMES

MIKE ISAAC/THE NEW YORK TIMES

BRIAN X. CHEN / THE NEW YORK TIMES BRIAN X. CHEN/THE NEW YORK TIMES

MIKE ISAAC/THE NEW YORK TIMES

BRIAN X. CHEN / THE NEW YORK TIMES

MIKE ISAAC/THE NEW YORK TIMES

AARON WOJACK FOR THE NEW YORK TIMES

MIKE ISAAC/THE NEW YORK TIMES

Mr. Chen testing the Ray-Ban Meta glasses on a cherimoya, a scaly green fruit that looks like
a dinosaur egg. The A.I. made multiple guesses, but did not make a correct identification.

Food
MIKE: I also had a peculiar time gro-
cery shopping. Being inside a Safeway
and talking to myself was a bit embar-
rassing, so I tried to keep my voice low.
I still got a few sideways looks.

When Meta’s A.I. worked, it was
charming. I picked up a pack of
strange-looking Oreos and asked it to
look at the packaging and tell me if they
were gluten-free. (They were not.) It
answered questions like these correctly
about half the time, though I can’t say it
saved time compared with reading the
label.

But the entire reason I got into these
glasses in the first place was to start
my own Instagram cooking show — a
flattering way of saying I record myself
making food for the week while talking
to myself. These glasses made doing so
much easier than using a phone and
one hand.

The A.I. assistant can also offer some
kitchen help. If I need to know how
many teaspoons are in a tablespoon
and my hands are covered in olive oil,
for example, I can ask it to tell me.
(There are three teaspoons in a table-
spoon, just FYI.)

But when I asked the A.I. to look at a
handful of ingredients I had and come
up with a recipe, it spat out rapid-fire
instructions for an egg custard — not
exactly helpful for following directions
at my own pace.

A handful of examples to choose from
could have been more useful, but that
might require tweaks to the user inter-
face and maybe even a screen inside
my lenses.

A Meta spokesman said users could
ask follow-up questions to get tighter,
more useful responses from its assist-
ant.
BRIAN: I went to the grocery store and
bought the most exotic fruit I could find
— a cherimoya, a scaly green fruit that
looks like a dinosaur egg. When I gave
Meta’s A.I. multiple chances to identify
it, it made a different guess each time:
a chocolate-covered pecan, a stone
fruit, an apple and, finally, a durian,
which was close, but no banana.

The telecommunications giant
AT&T announced on Saturday
that it had reset the passcodes of
7.6 million customers after it de-
termined that compromised
customer data was “released on
the dark web.”

“Our internal teams are work-
ing with external cybersecurity
experts to analyze the situation,”
AT&T said. “To the best of our
knowledge, the compromised
data appears to be from 2019 or
earlier and does not contain per-
sonal financial information or call
history.”

The company said that “infor-
mation varied by customer and
account,” but that it may have in-
cluded a person’s full name, email
address, mailing address, phone
number, Social Security number,
date of birth, AT&T account num-
ber and passcode.

In addition to those 7.6 million
customers, 65.4 million former ac-
count holders were also affected.

The company said it would be
“reaching out to individuals with
compromised sensitive personal
information separately and offer-
ing complimentary identity theft
and credit monitoring services.”

AT&T said it reset the pass-

codes for those affected and di-
rected customers to a site with de-
tails about how to reset them. It
also said that it was starting a “ro-
bust investigation supported by
internal and external cybersecur-
ity experts.”

A company representative did
not address specific questions
about how the breach happened
or why it went unnoticed for so
long.

TechCrunch, which first re-

ported on the passcode reset, said
it informed AT&T on Monday that
“the leaked data contained en-
crypted passcodes that could be
used to access AT&T customer ac-
counts.”

TechCrunch said it delayed pub-
lishing its article until the com-
pany “could begin resetting
customer account passcodes.”

In its report, TechCrunch said
that “this is the first time that
AT&T has acknowledged that the

leaked data belongs to its
customers, some three years after
a hacker claimed the theft of 73
million AT&T customer records.”

AT&T had previously denied a
breach of its systems but how the
leak happened was unclear,
TechCrunch reported.

AT&T said that it did not know
whether the leaked data “origi-
nated from AT&T or one of its ven-
dors” and that it “does not have
evidence of unauthorized access
to its systems resulting in theft of
the data set.”

The episode comes after AT&T
customers experienced a wide-
spread outage last month that
temporarily cut off connections
for users across the United States
for several hours. The Feb. 22 out-
age affected customer in cities in-
cluding Atlanta, Los Angeles and
New York.

At its peak, there were around
70,000 reports of disrupted serv-
ice for the wireless carrier, accord-
ing to Downdetector.com, which
tracks user reports of telecom-
munication and internet disrup-
tions.

A few days later, AT&T offered
customers affected by the outage
a $5 credit in an effort to “make it
right.”

AT&T Resets Millions of Passcodes After Leak of Customer Data
By AIMEE ORTIZ

AT&T said leaked “information varied by customer and account,” but that it
might have included names, addresses and Social Security numbers.
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